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Trademarks, Patents, and Copyrights

A trademark protects words and design elements that identify
the source, owner, or developer of a product or service.
Different than a trademark, a patent safeguards an original
Invention for a certain period of time, and there can be many
different types of patents. Unlike patents, copyrights protect
“works of authorship,” such as writing, art, architecture, and
music.
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3. Attitude Branding

Ambiguous marketing can often go above the actual product itself in the case of
attitude branding. These brands all use strategies that bring to life personality
and a customized experience with products and services. NCAA, Nike, and the
New York Yankees made Forbes list of “The World’s Most Valuable Sports
Brands 2015,” and are automatically associated with a certain style. Other
brands, such as Apple and Ed Hardy, also reflect a customer’s self-expression.

4. “No-brand” Branding

A minimalist approach can speak volumes. No-brand products are often simple
and generic in design. The most successful company to establish this marketing
method is the Japanese company, Muji, which simply translates to “no label.”
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Brand Extension

Brand extension occurs when one of your flagship brands ventures into a new
market. Say you have a shoe company that is now making jackets, athletic
wear, and fragrances. The brand name carries its own identity to your product
mix.

6. Private Labels

Store brands—or private labels—have become popular at supermarkets. Retail
chains such as Kroger, Food Lion, and Wal-Mart can produce cost-effective
brands to compete with larger retailers.

7. Crowdsourcing

These brands are outsourced to the public for brand creation, which allows
customers the chance to be involved in the naming process, and effectively
drives up personal interest in a product.
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Eligibility for Use

Brand names that are not registered could be used by others
without permission. Any limitations would be at the state and
city level where the business is registered.

Trademarked names however can not be used except in "fair use"
In which the name can be used as long as long as ownership of
the name isn't confused. Providing examples of Xerox (R) and
Kleenex (R) in this article is an instance of fair use.




How to Reqister

Brand names can be registered as trade names at the local and
state levels. Businesses structured as corporations, partnerships
and limited liability companies register with their state.
Submitting a doing-business-as statement with your county or city
gives notice to your local area about your business name.

Trademarks are obtained from the U.S. Patent and Trademark
Office. Registering your brand name requires submitting a sample
of the brand name, an application and fee. The process is long and
because of the legal implications, the use of an intellectual
property lawyer is recommended.




L_ength of Use

There are no time limitations to the use of a brand name, except
any restrictions that may be regulated at the local level. For
example, If your business and brand name are the same and you
don't keep your business registered with the state or renew your
license, the name will be available to someone else.

Trademark protection is limited to 10 years. It can be renewed
between the fifth and sixth year following registration and
within the year before the end of every 10-year period by filing
an Affidavit of Use. At the end of the sixth or 10th year, there is
a six-month grace period in which the trademark registration can
be maintained for an additional fee.




